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Abstract

Purchasing goods of consumers is the important behavior which the general
entrepreneurs should pay attention, because it is important cause which affects on sales
volume of businesses. Therefore, if the entrepreneurs can know that any factor which
had impact on purchase behavior of consumers, that will make the entrepreneurs can
respond requirement of consumers better. Objective of this research, to study the past
literatures for confirm the influence of perception, mood, and attitude on fish processing
product purchasing behavior of consumers. Research method use the principle of
documentary research conduct by the literature review and document analysis. Results
of research get the conclusion that perception of product quality, mood related product
and attitude of consumer were the factors which had influence on fish processing
product purchasing behavior. Results from this research will help the persons who
interested in this research and entrepreneurs of fish processing food are aware of the
factors that influencing fish processing product purchasing behavior. Moreover, the
results from this research can be used as a guideline for develop product and formulate
marketing communication strategy to accordance with the requirement of consumer’s
fish processing product.

Keywords: Perception, Mood, Attitude, Fish Processing Product Purchasing Behavior
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(Myers, 1995, pp. 187-210) fviiu ms¥udamninndndasivesiuilan Jndumsifuilan
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ndststinunnldun nduveawdadust sUrevesnandas eveawdnfust savfves
win s Fvaawdadne uazdu q Haiifeafunisindauds ms%’uiqmmwmamﬁm%ﬁ?u
Steptoe, Pollard, & Wardle, (1995, pp. 272, 275-276) Iaueuwapnianunsaasudsile
91 duusdunald 4 i Tdun ndundndose JUsednuuskansug Snvaeondnfus way
savAvesnAnsae Wueatunmsindudsnsiuiaunimndndasiludnuaed Wgminluldty
N13AN¥IV09 (Fotopoulos, Krystallis, Vassallo, & Pagiaslis, 2009, pp. 202-207; Honkanen et

al., 2009, pp. 364-366; Januszewska et al., 2011, pp. 96-98) agalshny Pieniak, Verbeke,
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MY FhuUsviruARt (Katz, 1960, pp. 163-204 ; Rosenberg, 1965) laldusiuiAnInanunse
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LLayLﬂulﬂluWﬂwﬁﬂmmnumaawamnmmamm Saleki et al. (2012, pp. 107-108) fidunuin

[

vinuadidudladeidnsnase anﬂiﬁumieﬁaﬁuﬂﬂsuammimimmwuq PBVEDEBEEER

AIAULAFIUTEN 3 VBINITITUATIUIN
AUNATINN3: ViruARveUsIaA 1avSnalgauinsde weRnsTuNSTONENSuauUTIY

ngRnssunstonannsiussudniin fo dnwasnansgivesuilne Mifeadostu
nstonEn fauriLssUdndin auanudesnisuiey wu S1uiuiuildlunistodudi uas
Fruunaiivhmsteduilusouduaniviesouiiiou Suferiunginssunistedudvesguslag
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vhueufieaiuniafinuiwes Ali, Kapoor, & Moorthy, (2010, pp. 112-114) mmmuﬂswqmﬂﬁm
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(Honkanen et al., 2009, pp. 363-364, 369 ; Januszewska et al.,, 2011, pp. 94, 97-98 ;
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msdndsegmeluimesiuslan fovswasie n1stoAudvesiuilaa

fiaunfvofuslnn Taviwase woRinssunistendnfasiuussudniih edenamsein
dlefuslnaiiirunAidvieviruafidsuindendnis awviliiuslnesinmsaninnendniosi
wazAndedenng 9 Mierfundnsueiluniefimgy ndndaaivsslemisesianie nan el
Suusgmu fisaunefioangan sanagnuin ﬁﬂﬁgﬁu%%’u%’ayjasm 9 MAgIRUHEN el ¥
Tiflanudesnsuavesniiazsulssmunansost fafufafumaluiedudiiotondnsaside
Fusiunusnniagviatenss lumsesatudramnguilnafiviauaidendnsusilumailifviods
au fagihliandndnsaslunilii feafrondndud diuislifondnsmsiuiuusenu
uavanavendeyanadulumeiilid aenndesiunanisidees (Olsen, 2003, pp. 199-201, 206-
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